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Paths to Financial Prosperity

At Santander, we strive to help consumers achieve prosperity. We commissioned this
study to continue our efforts to better understand middle-income Americans’ current
financial state and future aspirations, so we can best support them on their journey. This
research series explores the barriers and challenges facing consumers as they work toward

achieving financial prosperity, and the tools and support that middle-income households need
to get there.

Building upon six quarters of research, this installment focuses on continuing inflationary
pressures on middle-income Americans. It examines how economic conditions—such as high
prices, interest rates, and housing costs—are impacting these households and how they are
responding. It also explores middle-income Americans’ financial relationships with drivers of
prosperity, including vehicle access, multifamily housing and banking services.
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Key Findings

Mixed signals. Despite price pressures and persistent inflationary concerns,
middle-income Americans remain optimistic.

Rental housing and auto access provide middle-income Americans with
financial flexibility and more options for where they live and work.

Younger generations shift away from homeownership toward more flexible
and affordable alternatives for achieving financial prosperity.

Pent-up demand for vehicles remains, and lower prices and interest rates
could incentivize purchasing.
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Middle-income Americans feel stress of
Inflation, yet remain resilient

& Santander’



Inflation continues to be middle-income Americans’ biggest financial obstacle

3 in 4 note prices have been mostly increasing over the past three months.

Concerns about inflation have returned to mid-2023 levels.

—|nflation is @ major concern as | pursue financial prosperity

- nflation = biggest obstacle to financial prosperity*

85% 82%
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46% 5pts QoQ
45%
Q2'23 Q3'23 Q4'23 Q1'24 Q2'24 Q3'24

*55% indicated inflation is their biggest obstacle to achieving financial prosperity, the highest of seven
response options including debt (12%) and slow wage growth (10%).
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How middle-income consumers view prices over
past quarter:

73% ’ Prices seen as increasing t Tpt QoQ

N

p 3% Prices seen as mostly stable l 3pts QoQ

30/0 Prices seen as decreasing Unchanged QoQ



Inflation is having a daily impact on American consumers

More than 8 in 10 say inflation has affected their daily lives, and 9 in 10 have taken action as a result of
prolonged price pressures.

869) say inflation has impacted their daily lives. 899,) have taken action due to inflation.

Top impacts of inflation: Top actions taken:

@ More stressed about money % @ Cutting back on retail spending ﬂ
Difficulty affording everyday necessities @ Dipping into savings

L
@ Cutting back on recreational activities or hobbies x Taking on new debt E
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More households are making spending cuts to stay current on their bills

Most remain up-to-date on paying their bills, with little change quarter-over-quarter.

Middle-income Americans’ bill-paying status:

| am current on all my bills and have not needed to adjust
. 26% l 8pts QoQ
my spending to do so.
I t L my bills but have had t I di
am current on all my bills but have had to make spending _— t 7pts QoQ
cuts to do so.

[ am behind or past due on some of my bills despite

making spending cuts. | still believe I will be able to get Unchanged QoQ

caught up though.
| am behind or past due on most or all of my bills. | have

made spending cuts but do not believe | will be able to get t Tpt QoQ
caught up.
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Despite price pressures, Americans remain optimistic

More believe they are on the right track toward financial prosperity than a year ago.

719 of middle-income Americans say they are on the 220/\ of middle-income Americans describe themselves
y right track toward financial prosperity. ° as financially insecure.
=" am on the r|ght track." —"| feel financially insecure."
90%
| LN
80% 3pts YoY 30% 8% 6% 26%

74% 24Y%
2% 719 i 21%  22%

70% 9
o 9% 6s% 68w\ N N/o _ '

4pts YoY

60% 10%

50% 0%
Q123 Q223 Q323 Q423 Q124 Q224 Q324

Q123 Q223 Q323 Q423 Q124 Q224 Q324
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Many miss out on opportunity to offset inflation by earning more on savings

Some savers may look to certificates of deposit to lock in higher yields as interest rates come down.

6 in 10 households have not yet moved their savings to receive a
higher rate of interest.

Middle-income Americans who have moved money into a higher-yielding account:

Q223 Q3'23 Q423 Q1'24 Q224 Q324

24% of middle-income savers are unaware of their interest rate. Of
those who know their rate, the majority (53%) are earning less than

<1% 1%-1.99% 2%-2.99% 3%-3.99% 4%-4.99% 5%+
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Fed rate cuts may bring down interest rates.
Will this lead consumers to act now?

47%

of middle-income Americans are likely
to open a certificate of deposit to lock
in a higher interest rate as rates
decline.



Mixed economic signals, though the majority does not believe a recession is

iImminent
Potential for “soft landing” seen as those believing the U.S. will enter a recession drops from 2023 highs.

Anticipation of an economic recession is down from year-end Timeframe in which Americans believe the U.S. will enter a
2023. recession:
— Eeltee he LS, will @iter 8 recessien in med: 12 memiis Two-thirds do not see a recession in the next three months.

80%

70% 69%

67%
60% coon 2% 62%
60%

(e o o mm mm mm mm mm Em o Em Em Em Em Em Em Em e Em Em Em Em e o Em Em Em e Em Em Em e Em Em Em

50%
Q223 Q323 Q423 Q124 Q2'24 Q324
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Younger generations shift away from
homeownership toward more flexible
and affordable options
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Younger generations highlight a shifting mindset around homeownership

Homeownership is diminishing in importance for achieving financial prosperity.

Younger generations are more likely to agree with the following statements:

Generations Overall
I 1
Owning a home is less important for achieving prosperity today ' 499,
. I
than it was prior to the pandemic. : I
I
| |
The more renting options there are, the less necessary | I 0
. I I 51 /0
homeownership becomes. I |
[
| |
Current home prices make me feel owning a home isn't | 58% ' 0
! ' 53%
necessary. I 48% I
I
| |
. . . . I |
Homeownership as a sign of financial prosperity is an outdated : 59% . 559%,
concept. I 50% :
| |
Owning a home was more important for my parents’ : : -
generation. I 63% : 66%
I

— o e e e e e e e R e e e e R e e e e e e e e o )

M Gen Z + Millennials M Gen X + Boomers
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Financial pressures of homeownership make many younger homeowners miss
the flexibility of renting

Even older homeowners do not see homeownership as being realistic today.

Younger homeowners are more likely to be burdened by the Across generations, homeownership today is
cost of homeownership. seen as a challenge.
Generations Homeowners
Overall
|
| live paycheck to paycheck because of the costs 459, 800/ of older homeowners* say they would not be
associated with homeownership. OF able to afford a home if they were just starting
out today.
Owning a home is more trouble than it is worth. 36%
0 of younger homeowners** would not have been
54 /O able to own a home without financial assistance
from Family/friends.
| sometimes miss renting a home and the financial
on n9 e nen 36%
flexibility it provided.
*Older homeowners are Gen X and boomers.
B Gen Z + millennial homeowners M Gen X + boomer homeowners **Younger homeowners are Gen Z and millennials.
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Renting provides an affordable, flexible option

Nearly 4 in 10 middle-income Americans rent their primary residence, and two-thirds of renters believe owning
a home is less important for achieving financial prosperity than it was 20 years ago.

Renting provides residents with flexibility and other benefits*.

Renting provides more
amenities and updated
living spaces.

65%

Renting provided the
flexibility to pursue 64%
employment opportunities.

Believe renting is more
affordable than a 60%
mortgage.

Have not considered
purchasing a home in the
last year.

60%

Would be comfortable

(o)
renting forever. 48%

Moved to a new town/city

0,
in the last five years. 48%

*Among renters
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Top reasons why renters believe owning a home is less important
than it was 20 years ago**:

Home prices have gone up too much. 51%

High costs of living make renting a more practical

. 32%
option.

The cost of home repairs/maintenance is too

0
high. 29%

Renting provides more flexibility on where people

0,
live and work. 23t

**Among renters who agree that homeownership is less important today. Respondents could select up to
three choices. Only top options shown.
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Multifamily housing seen as more affordable and provides other benefits

Multifamily? renters agree that multifamily homes give them higher-quality, fFlexible and affordable rental

options.

The top reasons for living in multifamily homes, among residents*:

More affordable 56%

Ease of maintenance

Better location

Offers amenities (e.g., gym,
front desk, pool, laundry)

Of those living in multifamily homes:

76% 66%

agree that multifamily homes agree that multifamily homes

are a good option for renters. are a good solution to produce
more affordable housing options.

66% 62%

agree that multifamily agree that multifamily housing
homes are a good solution to allows more financial flexibility
increase the housing supply. for its residents.
*Respondents could select all that apply.
& Santander | Paths to Prosperi ty TMultifamily homes are generally housing properties with five or more residential units, such as an 15

apartment building. 8 in 10 middle-income Americans living in multifamily households are renters.



Pent-up vehicle demand remains, and
lower prices and interest rates could fuel
purchases
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Vehicle access provides flexibility in where Americans live and work

Less than half of middle-income Americans have access to public transportation, emphasizing the importance of
vehicle ownership.

Vehicles are vital for middle-income Americans’ financial prosperity. Vehicles remain a budgetary priority.

Vehicle access gives them more flexibility in

where they live. 85% —\Would be willing to sacrifice other budgetary items to maintain a

vehicle

Vehicle access provides them with greater

) 90%
flexibility in how they live their lives. A

Vehicle access is important for supporting the 80%
U.S. economy, as workers need to be able to get 82% ° 74%
to/from work.

70%

Rely on a vehicle to get to work. 77%
60%

Vehicle access impacts the number of job
. . 76%
opportunities available to them.

50%

Would not be able to get the goods and services 49

they need without vehicle access. e
40%

Q123 Q223 Q323 Q423 Q124 Q224 Q324

Have access to public transportation. 47%
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Pent-up demand for vehicles remains, but lower interest rates could drive

purchases

Lower-rate financing could incentivize prospective buyers as Fed rate cuts take effect.

High demand for vehicles persists:

—Delayed purchasing a vehicle in the past year due to cost

—(Considering purchasing a vehicle in the next 12 months

70%
60% 55% 55%
52%
50% 50% —F
50% /o 5
45% 45% .
41% a2io 3%
/ —
40%
30%
Q323 Q4'23 Q124 Q224 Q324
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Lower interest rates and price decreases could lead to auto
purchases over the next year.

30% 43%

are likely to take out an auto loan would be more likely to purchase
if interest rates come down. a vehicle if prices decrease.

When it comes to dealer incentives, consumers most prefer
low-rate financing*.

Lower auto loan rate 37%

More money for a trade-in 22%

Cash back or rebate 19%

*Only top responses shown.
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Middle-income Americans' vehicle purchasing preferences

Fuel efficiency and vehicle cost are priorities for most consumers as they contend with everyday price pressures.

Car Buying Preferences:

Fuel efficiency important 80% 20% Fuel efficiency not important
Buying 78% 22% Leasing
Gas vehicle 65% 35%, Electric vehicle (EV)

Buy new 60% 40% Buy used

Vehicle cost 60% 40% Vehicle size/space
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Methodology
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Methodology

This research on
financial prosperity,
conducted by Morning
Consult on behalf of
Santander US, surveyed
2,202 Americans who
are bank and/or
financial services
customers, ages 18-76.

Survey participants are
employed or looking
For work, own/use at
least one financial
product and are the
primary or shared
decision-maker on
household finances
with household income
in the "middle-income”
range of ~$50,000 to
$148,000.

T Range based on median
household income of
~$74,000 (U.S. Census
Bureau) and Pew Research
Center definition of middle-
income being two-thirds to
double median household
income.
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This Q3 study was
conducted in August
2024. The interviews
were conducted online,
and the margin

of erroris +/- 2
percentage points for
the total audience at a
95% confidence

level. Percentages may
not total 100 due to
rounding.

The data was weighted
to target population
proportions for

a representative
sample based on age,
gender, ethnicity,
region, and education.

The previous studies were
conducted over the following
time periods:

- Q2 2024: May 2024

- Q1 2024: February 2024

- Q4 2023: December 2023
- Q3 2023: September 2023
- Q2 2023: May 2023

- Q1 2023: January 2023

Financial prosperity is
defined as thriving
financially. Achieving
financial prosperity
includes being able to
cover living expenses,
handle emergencies
and pursue life

goals without
significant tradeoffs.

Multifamily homes are
generally housing
properties with five or
more residential units,
such as an apartment
building.
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About Santander US

Santander Holdings USA, Inc. (SHUSA) is a wholly-owned subsidiary of Madrid-based Banco Santander,
S.A. (NYSE: SAN) (Santander), recognized as one of the world's most admired companies by Fortune
Magazine in 2024, with approximately 166 million customers in the U.S., Europe and Latin America. As the
intermediate holding company for Santander’s U.S. businesses, SHUSA is the parent company of financial
companies with more than 11,800 employees, 4.5 million customers, and assets of over $165 billion in the
fiscal year ended 2023. These include Santander Bank, N.A., Santander Consumer USA Holdings Inc., Banco
Santander International, Santander Securities LLC, Santander US Capital Markets LLC and several other
subsidiaries. Santander US is recognized as a top 10 auto lender and a top 10 multifamily bank lender, and

has a growing wealth management business. For more information about Santander US, please visit
www.santanderus.com.
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Disclaimers

© 2024 Santander Bank, N.A. All rights reserved. Santander and the Flame logo are trademarks of
Banco Santander, S.A. or its subsidiaries in the United States or other countries. All other trademarks
are the property of their respective owners.
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