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Paths to Financial Prosperity

At Santander US, we strive to help consumers achieve prosperity. We commissioned this
study to continue our efforts to better understand middle-income Americans’ current
financial state and future aspirations so we can best support them on their journey. This
research series explores the barriers and challenges facing consumers as they work toward
achieving financial prosperity, and the tools and support that middle-income households
need to get there.

Building upon our Q1 study, this installment focuses on how current economic conditions,
such as continued inflationary pressures, as well as recent events in the banking industry,
are impacting these households. It also explores middle-income households’ relationships
with previously identified drivers of prosperity, including vehicle access and financial
service providers.
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Key Findings

Middle-income households remain resilient from Q1 to Q2
Confidence in the banking sector Is strong

Navigating the market: challenges and opportunities

Hybrid banking is now the norm

Auto access remains a budgetary priority
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Resiliency of Middle-Income
Households
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Americans' outlook remains optimistic from Q1 to Q2

Despite continued market challenges and banking industry events, middle-income households

show continued resiliency.

68%

say they're

on the right track
toward achieving
financial prosperity,
relatively unmoved
from 69% in Q1.

206%

say they feel
financially insecure,
dipping from 28%

in Q1.
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359

say they are

not confident that
they will achieve
financial prosperity,
unmoved from Q1.

/99,

believe they can
become financially
prosperous within
the next 10 years,
unchanged from Q.



Confidence in banks and the overall banking industry remains high

Safety and security is the #1 factor when selecting a banking provider’.

Overwhelming confidence in banking

providers and the banking sector
Customers are confident in the

availability of their bank deposits.
Safety and Stability of Future Outlook of Stability of
My Banking Provider My Banking Provider Banking Sector

954, 86 84,

of middle-income of middle-income of middle-income : :
customers are customers agree that customers are confident 95% say they are confident that their bank
confident in the safety their bank will remain in the stability of the deposits will be there when they need them.
and stability of their financially sound; banking sector as a

banking provider. only 2% disagree. whole.
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Confidence in banks spans generations and income levels

Confidence in stability of banking sector Confidence in safety and stability of banking provider

Generation 89% GenZ 94%

85% Millennials 94%
82% Gen X 96%

Baby Boomers

Household Below-median income
income
Above-median income
Primary bank 85% National 95%

82% Regional 95%

85% Local 94%
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As a result, Americans have not made significant changes to financial
behaviors

Since March 2023... Few made changes to their banking providers and accounts. By contrast, 32% have
moved funds to high-yield

Only 5% of middle-income Americans changed banking accounts to take advantage
providers as a result of recent banking industry events. of higher interest rates.

agree that their
household was not

13% indicated they shifted deposits between banks and

affected by the financial institutions.

recent banking
failures, compared .

to only 9% who
5% 32%

disagree.

have not changed
their financial
behaviors despite
recent banking
failures, compared
to only 7% who
disagree.
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Navigating the Market:
Challenges and Opportunities

& Santander’



Americans cite inflation as their primary financial challenge

Inflation ranks #1 on a list of obstacles to financial Top concerns related to inflation
prosperity, whereas only 3% say recent bank failures
are a challenge.

i Inflation is a major concern for me

infator

Inflation is affecting my current
Slow wage growth ) 9 o .
financial condition.

as | pursue financial prosperity.

Stock market
performance
| am unable to save as much as a t

Job market result of inflation. Up from 67% in Q1

| have made significant cuts to my
household spending to adjust for 68% I Up from 60% in Q1

inflation.
Other . 4%

Recent bank failures I 3%
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Yet, Americans are leaving money on the table by not taking
advantage of higher yields on savings

Americans may be missing out on billions of dollars in interest on their savings?.

Since early 2022, 68% of middle-income Yet, savers are interested in high-yield accounts.
Americans have not moved deposits into higher-
yielding accounts to take advantage of higher

interest rates, despite concerns around inflation. 039, say that competitive rates are important

when choosing a banking provider, including
61% who say it is very important.

Top Four Actions* Upon Receiving $50k Inheritance

6 8 0/0 Pay down / pay off debt

When asked what
Save it in a high-yield interest-bearing account — respondents WOUl.d dO
with a $50,000
inheritance, saving it in
a high-yield savings
account or CD ranks
*QOut of seven total options. #2.

Invest in stocks, bond or mutual funds

Purchase a home / fund a home improvement

& Santander | Paths to Prosperi ty 2Devin Blaskovich for The Wall Street Journal. “The $42 Billion Question: Why Aren’t Americans Ditching Big Banks?” The Wall 11

Street Journal, June 1, 2023. https://www.wsj.com/articles/the-42-billion-question-why-arent-americans-ditching-big-banks-
11670472623
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Hybrid Banking Is Now the Norm

& Santander’



Digital access is more important than pricing and proximity

Products that are easy to understand and offer attractive rates outrank the number of
options available. Proximity to a branch ranked last.

Most Important Factors When Considering a Banking Provider

M Very important M Somewhat important Total important

Being stable and secure GGG 98%
i . _2;/7_a_cc_es_s \_/i; o_nl_in; c:r_diait_al_a;p_lic_at_io;s_ _H_Vﬁmﬂ i 67_0/_0 _____ 1: i[:,;gl;g:ltg:?tt{g ;TZEEZ::;%;;
Having products that are easy to understand N7 96% : ,(\Jﬂellrlle)zn;cgs/; o
Outstanding customer service NGNS 96% = Baby Boomers: 74%
Competitive rates on loans / interest on savings NG 93%

Offering many different options for each product type IEECT7EEEE e 88%
Offering a few options of each product type IEEEE7EEEN 87%

Having a branch within 10 minutes of my home/work G 77%
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Hybrid banking: most middle-income customers are engaging with
their bank accounts digitally

Digital Interactions
Among middle-income Americans with a checking or savings account

88% 64%

are engaging
digitally most or
all of the time.

complete at least half
of their transactions

digitally.
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Digital banking is not just a preference - it's the norm across generations

Nine in ten middle-income Americans (91%) have completed a digital banking transaction in
the past month.

Banking Transactions Completed Digital Banking Transactions Completed
Over Past Week Over Past Month

Middle-income Americans are

3X

more likely to use digital
than in-person

88% O9T%

GenZ Millennials

92% OT%

Completed a banking transaction in the past  Completed a banking transaction in the past
week in-person week online

Gen X Baby Boomers
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Auto Access and
Financial Prosperity
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Auto access boosts flexibility and supports financial prosperity

Job-related income is the #1 driver of Auto access is key for middle-income
financial prosperity for middle-income Americans, and they are willing to make
Americans. tradeoffs to maintain access.

Financial Resources for Financial Prosperity

78% 90%
Income from a job or business

- - . rely on a vehicle say vehicle access provides them with more
Income or gains from an investment... [— Flexibility on where they can live.
Social security
Middle-income consumers would be most
Real estate (selling or renting) _ likely to give up:
= Eating out (61%)
Inheritance 16% 740/0 = \acations (48%)

= Entertainment (48%)

Winning the lottery in order to afford access to a vehicle.

Other [ 2% agree that they are willing to sacrifice other budgetary
items in order to access and maintain a vehicle.
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Pocketbook considerations are now driving vehicle purchase decisions

Middle-income Americans are prioritizing cost over practicality, comfort, and performance.

Maintenance and fuel costs also increasing in importance (on a percentage basis).

BEFORE COVID

Fuel efficiency
Reliability / lower cost to maintain
Lowest cost / affordability
Value

Safety

Performance

Comfort

Practicality

Preferred manufacturer
Eye appeal/style
Environmentally friendly

State-of-the-art technology features
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Top Factors Influencing Vehicle Purchase Decisions

Before vs. After COVID
AFTER COVID

Fuel efficiency

Reliability / lower cost to maintain
Value

Safety

Performance

Comfort

Practicality

Environmentally friendly
Preferred manufacturer

Eye appeal/style

State-of-the-art technology features

Lowest cost / affordability



Vehicle purchases being delayed but not off the table

Demand for vehicles remains, but some customers may wait given elevated prices.

249, 41 %

have delayed purchasing a vehicle over the past year. say they will delay a vehicle purchase in the
year ahead if prices remain elevated.
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Appendix: Methodology
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Methodology

This research on
financial prosperity,
conducted by Morning
Consult on behalf of
Santander US,
surveyed 2,213
American bank and/or
financial services
customers, ages 18-76.

Survey participants are
employed or looking
for work and are the
primary or shared-
decision maker on
household finances
with household income
in the “middle-income”
range of ~$47,000 to
$142,000".

This Q2 study was
conducted from May
23-24,2023.The
interviews were
conducted online, and
the margin

of error is +/- 2
percentage points for
the total audience at a
95% confidence level.

The inaugural Q1 study
was conducted from
January 19-21, 2023.

The data was weighted
to target population
proportions for

a representative
sample based on age,
gender, ethnicity,
region, and education.

Financial prosperity is
defined as thriving
financially. Achieving
financial prosperity
includes being able to
cover living expenses,
handle emergencies
and pursue life

goals without
significant tradeoffs.

T Range based on median household income of ~$70,800 (U.S. Census Bureau) and Pew Research Center definition of middle-income
being two-thirds to double median household income.
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About Santander US

Santander Holdings USA, Inc. (SHUSA) is a wholly-owned subsidiary of Madrid-based Banco Santander,
S.A. (NYSE: SAN) (Santander), a global banking group with 161 million customers in the U.S., Europe and
Latin America. As the intermediate holding company for Santander’'s U.S. businesses, SHUSA is the parent
company of financial companies with approximately 13,700 employees, 4.5 million customers, and $168
billion in assets, as of December 2022. These include Santander Bank, N.A., Santander Consumer USA
Holdings Inc., Banco Santander International, Santander Securities LLC, Santander US Capital Markets LLC
and several other subsidiaries. Santander US is recognized as a top 10 auto lender, a top 10 multifamily
lender, and a top 10 commercial real estate lender, and has a growing wealth management business. For
more information about Santander US, please visit www.santanderus.com.
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Disclaimers

Santander Bank, N.A. © 2023 Santander Bank, N.A. All rights reserved. Santander and the Flame logo
are trademarks of Banco Santander, S.A. or its subsidiaries in the United States or other countries. All
other trademarks are the property of their respective owners.
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