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Path to Financial Prosperity

At Santander, we strive to help consumers achieve prosperity. We commissioned this
study to better understand middle-income Americans’ current financial state and future
aspirations so we can best support them on their journey.

This study explores customer attitudes toward financial prosperity, the barriers and

challenges to achieving it, and the tools and support that middle-income households need
to get there.
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Americans remain hopeful in achieving prosperity

The goal of achieving personal prosperity is alive and well, and middle-income Americans believe they
are on track.

86% 83% /9% 82%

said working towards agreed that achieving believe they can of GenZ say they are

financial prosperity is financial prosperity is become financially on the right track

a worthwhile goal. important to them. prosperous within the fFinancially — higher than
next 10 years. any other generation.
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Americans lack confidence in their ability to achieve financial prosperity

While financial prosperity remains a goal, more than 1 in 3 respondents lack confidence they will achieve it, and
confidence is net negative* across all middle-income households. Instead, there is a feeling of financial insecurity as

middle-income households continue to struggle with monthly expenses.

2 8%

say they are financially insecure,
versus 18% prior to the pandemic.

30%

say achieving financial prosperity is not
realistic based on where they are today.

354

of survey participants are not confident that
they'll achieve financial prosperity.
3%

Overall Net Confidence Score* (NCS) for all
middle-income households: =13 say they are on the wrong track across
' all middle-income households.
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Americans are facing economic headwinds

Inflation and potential recession are concerns for middle-income households.

Recession

699

of survey participants are
worried that a recession
would impact their financial
prosperity.
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Inflation

67%

said that they are not
able to save as much as
a result of inflation.

60%

said that they have made
significant cuts to their household
spending to adjust for inflation.



Job-related income is critical to achieving prosperity

Most Americans believe
job-related income is
most critical to achieving
financial prosperity. Yet,
14% say they will rely on
lottery winnings to
achieve it.

Over half of Americans
rely on income from
investments like stocks
and bonds, yet survey
participants under the
median income of
$65,000 were
considerably less likely to
do so.
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Job or Business-Related Income

Potential Income Sources for Achieving Financial Prosperity

Investment Income/Gains
Social Security
Real Estate

Inheritance

Winning the Lottery

o

10 20 30 40 50 60 70 80

M Entire Population M Below the Median ($65k) ™ Above the Median ($65K)



Vehicle access helps drive toward financial prosperity

Auto access is a key contributor to achieving prosperity, providing job access and personal flexibility.
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Less than half have access
to public transportation on
a daily basis.

Nearly two-thirds would sacrifice
other budgetary items in order to
access and maintain a vehicle.

More than three-quarters
say vehicle access is important
for getting to work.

Nearly three-fourths say having
access to a vehicle impacts the
number of job opportunities
available.

More than 8 in 10 say that having
access to a vehicle provides them
with greater personal flexibility.

73

81



Planning is the first step in the path to financial prosperity

While most Americans have some financial knowledge, the majority feel they need more in order to plan
for and achieve financial prosperity.

Insufficient financial knowledge and access to professional assistance appear to be significant barriers to
financial prosperity for middle-income Americans.

24, 65 46%

have enough financial knowledge have some financial knowledge but say they would need
to plan for and achieve financial need some more in order to plan for ~ professional financial assistance
prosperity on their own. and achieve financial prosperity. to achieve financial prosperity.
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The pandemic prompted Americans to spend more time planning

The pandemic prompted many Americans to spend more time planning their finances as they faced
increased uncertainty and financial challenges.

Pre-Pandemic

36% of all households

spent no time to less 3 6 4 1
P % %

than an hour per week
on finances. 41% of
GenZ households did the

>ame. All households GenZ households

Post-Pandemic

26% of all households 2 6 2 8
spend no time to less 0/0 0/0
than an hour per week

on finances. 28% of

GenZ households are
doing the same. All households GenZ households
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Americans counting on banks to help them achieve prosperity

Middle-income customers will be relying on banking and financial services companies to help support
them on their journey to prosperity by providing access to products and digitally-driven tools.

57%’ 47)

say.the.y.are merrately are looking to banks and
to significantly likely to financial service providers
count on banks to help, for financial knowledge.

second only to employers
and above family,
government, and
communities.
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50%

agree they need more
access to financial
products and services to
achieve financial
prosperity.

88%

engage with their bank accounts
digitally.

6 in 10 engage digitally
exclusively or most the time.
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Future Financial Prosperity:
Gen Z Deep-Dive
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GenZ: Driving a re-definition of financial prosperity

GenZers have an optimistic view of the future and their ability to achieve personal prosperity.

GenZ, more than any other generation, believe they are on track toward financial
prosperity. Nearly two-thirds believe they will achieve it over the next five years.

GenZ are on par with Baby Boomers saying they
have achieved financial prosperity already.

31% 29)

of GenZ of Baby Boomer
respondents respondents
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82% of GenZ

say they are on
the right track
financially -
higher than any

other generation.

mZaM

M7 Genz

X HB

M Millennial

63% of GenZ

say that they'll
achieve prosperity
in 1-5 years,
higher than any
other generation.

mZEM

X GenX M B BabyBoomer

X HB
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GenZ: Driving a re-definition of financial prosperity

“I learned it on YouTube!” GenZ is much more likely than other generations to get their financial
knowledge from social media. They look to their employer not only for financial information, but as a
key contributor to achieving prosperity as well.

GenZ is nearly as likely to look to
social media for financial knowledge
as financial institutions.

Social Traditional
Media Financial
Institutions

YouTube is the most commonly used platform for GenZers
who are using social media for financial knowledge.
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GenZ is looking to their employer to help them achieve
financial prosperity, more so than other generations.

. 43% of GenZ view their
‘ employer as highly
EZEM

responsible for helping them

GenZ is more likely than other I B e

generations to get financial
info from their employer, with
23% looking to their employer
compared to 18% of the entire
survey population.

* Millennial: 41%
* GenX:31%
X HB » Baby Boomers: 21%

For GenZ, having a job that they enjoy (47%) is almost as important as
having a job that pays well (53%), compared to 39% and 61%,
respectively, of the entire survey population.
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GenZ: Driving a re-definition of financial prosperity

Nearly half of all GenZers strongly agree that financial prosperity is important to them, consistent with
the overall population. Yet nearly a third have not spent much time thinking about it.

48% of GenZers strongly agree that achieving
financial prosperity is important to them,
consistent with the entire survey population.
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32%

haven't thought about what it means
to achieve financial prosperity.

Importance of Housing Affordability vs.
Home Ownership

ili [ 43% |
General Affordability
Population Ownership IEEE—EY—

Affordability IV
Ownership INFYLAEE

GenZ

Overall, survey respondents agreed housing
affordability is more important than owning a home—
43% compared to 34%. GenZ was slightly more likely
to agree—45% compared to 27%.
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Appendix: Methodology
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Methodology

This research on
financial prosperity,
conducted by
Morning Consult on
behalf of Santander
US, surveyed 2,203
American bank
and/or financial
services customers,
ages 18-76.
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Survey participants
are workers with
household income in
the “middle-income”
range of $43,00 to
$130,000. Range
based on median
household income of
$65,000 and Pew
Research Center
definition of middle-
income being two-
thirds to double
median household
income.

Prosperity

This study was
conducted from
January 19-21,
2023. The
interviews were
conducted online,
and the margin

of erroris +/- 2
percentage points
for the total
audience at a 95%
confidence level.

The data was
weighted to target
population
proportions for

a representative
sample based on
age, gender,
ethnicity, region,
and education.

Financial prosperity is
defined as thriving
financially. Achieving
financial prosperity
includes being able to
cover living expenses,
handle emergencies
and pursue life

goals without
significant tradeoffs.
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Net Confidence Score

Net Confidence scores are calculated by using the top two scores, out of a total value
of 10 (those most confident), and subtracted by the net of the 0-6 scores (those who
are generally not confident), and the result is the net confidence values.
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About Santander US

Santander Holdings USA, Inc. (SHUSA) is a wholly owned subsidiary of Madrid-based Banco Santander, S.A.
(NYSE: SAN) (Santander), a global banking group with 160 million customers in the U.S., Europe and Latin
America. As the intermediate holding company for Santander’s U.S. businesses, SHUSA is the parent company of
financial companies with approximately 13,700 employees, 4.5 million customers, and $168 billion in assets, as
of December 2022. These include Santander Bank, N.A., Santander Consumer USA Holdings Inc., Banco Santander
International, Santander Securities LLC, Santander US Capital Markets LLC and several other subsidiaries.
Santander US is recognized as a top 10 auto lender, a top 10 multifamily lender, and a top 10 commercial real
estate lender, and has a growing wealth management business. For more information about Santander US,
please visit www.santanderus.com.
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Disclaimers

Santander Bank, N.A. © 2023 Santander Bank, N.A. All rights reserved. Santander and the Flame logo
are trademarks of Banco Santander, S.A. or its subsidiaries in the United States or other countries. All
other trademarks are the property of their respective owners.
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